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UK CMA Launches Article 101 
Investigation into Fashion Markets 

March 27, 2015 
Branded Goods 

The UK Competition and Markets Authority (CMA) has opened an investigation into 
suspected anti-competitive arrangements in UK fashion markets.  Little information has been 
released, but the case was opened on March 24, 2015 into anticompetitive agreements and 
concerted practices under Chapter I of the UK Competition Act 1998 and/or Article 101 of 
the Treaty on the Function of the European Union. 

The relevant legislation prohibits companies from entering into agreements with other 
companies or concerting to engage in practices which may affect trade within the UK or 
between Member States and which have as their object or effect the prevention, restriction 
or distortion of competition within the UK or the internal market.  If a company is found to 
have breached competition law, it can be fined up to 10% of its worldwide turnover, and 
involved individuals can face criminal prosecution and disqualification from acting as 
directors. 

The case timetable released by CMA indicates that the initial stages of the investigation – 
including information gathering and issuance of information requests to involved parties – 
will take place between now and September, with a decision on whether to proceed with the 
investigation coming in October 2015. 

The case is at an early stage, no information about alleged participants has been released, 
and it is not clear whether there has even been an infringement of competition law. 

The timing of the CMA investigation is interesting.  On March 10, 2015, the European 
Commission (EC) – the EU’s antitrust watchdog – dawn raided the premises of several 
unnamed online electronics retailers.  These are part of the on-going investigation of pricing 
and cross-border trade restrictions in the online supply of consumer electronics that was 
initiated by dawn raids in summer 2013. 

Beyond this, Competition Commissioner Vestager announced this morning that the EC is 
launching a sector enquiry that will focus on cross-border restrictions on online retailing.  
She also noted that the debate about regulation of online platforms should be “kept alive”, 
emphasising the need to identify what an ‘online platform’ is (including identifying the 
“common denominator” between different sites, including Facebook, eBay, SAP and Spotify) 
before doing anything. 

The EC and UK are not alone in focusing on e-commerce.  The German Monopoly 
Commission, for example, is currently working on a Special Report on the Internet Economy, 
which will be published before the summer and will make recommendations. 

http://europa.eu/rapid/press-release_SPEECH-15-4704_en.htm
http://europa.eu/rapid/press-release_SPEECH-15-4704_en.htm
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If you have any questions concerning the material discussed in this client alert, please contact 
the following lawyers: 

Louise Nash +44 20 7067 2028 lnash@cov.com 
Miranda Cole +32 2 549 52 64 mcole@cov.com 
Emilie Jones +44 20 7067 2391 ejones@cov.com 
Nicoleta Tuominen +32 2 549 52 66 ntuominen@cov.com 

 
This information is not intended as legal advice. Readers should seek specific legal advice before 
acting with regard to the subjects mentioned herein.  

Covington & Burling LLP, an international law firm, provides corporate, litigation and regulatory 
expertise to enable clients to achieve their goals. This communication is intended to bring relevant 
developments to our clients and other interested colleagues. Please send an email to 
unsubscribe@cov.com if you do not wish to receive future emails or electronic alerts.   
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