
 

 

Video Content Marketing Manager 
Marketing Department   

 

 
Summary: The Video/Audio Content 
Manager is a key member of the Firm’s 
Marketing and Business Development 
Department and contributes to a variety of 
visual and audio content projects for the Firm, 
including video production and other 
multimedia content.  
 
This position will serve as a creator, producer, 
and editor of video and audio content for the 
Firm and will work closely with the Director of 
Brand and Content Marketing, Director of 
Communications, and Senior Internal 
Communications Manager to identify 
opportunities to leverage video and audio to 
differentiate the Firm and enhance the 
marketing of its lawyers, practices, and 
culture. 
 
Click Here to Apply 
 
Qualifications: 
 BS or BA in Communications, Marketing, 

English, Advertising, Design, Video 
Production, or related field. 

 Four to six years of professional 
experience preferred. 

 Strong video production background 
(filming, sound, lighting, editing, and post-
production) and portfolio of work. 

 Strong written and verbal communication 
skills, service-oriented, and high attention 
to detail. 

 Experience using graphics and video 
editing software (Adobe InDesign, Adobe 
After Effects, Apple Final Cut Pro or Sony 
Vegas Pro) required. 

 Broad knowledge of social media and 
digital communications. 

 Strong project management and 
organizational skills. 

 

Duties and Responsibilities: 
 Lead video production from pre-pro, production and 

post, from kickoff to completion, including developing 
concepts, setting lighting/sound, filming, editing 
footage, and adding graphics, animation, and music. 

 Record and edit audio files and audio casts. Podcast 
production experience. 

 Create interesting and creative video content about 
the Firm, its experience, and its practices. 

 Communicate proactively and regularly with 
stakeholders regarding timelines and project status. 

 Develop templates and standardized workflows to 
help the video and audio production process work 
more efficiently. 

 Collaborate with the creative team on purchased 
assets, such as stock imagery and music selections. 

 Responsible for digital asset management, including 
organizing footage and distributing videos as needed.  

 Maintain our in-house video equipment in an 
organized and efficient manner. 

 Build rapport with Marketing and Business 
Development team, and with lawyers across the Firm. 

 Advise on additional AV-related items as requested. 

 
Status: Exempt  
Reports To: Senior Communications Manager 

mailto:humanresources@cov.com?subject=Video%20Content%20Marketing%20Manager


Qualifications (continued): 
 Ability to take dense and challenging 

information and distill into understandable 
and consumable audio and visual content. 

 Ability to multitask and prioritize work 
efficiently and effectively. 

 

Covington & Burling LLP is an equal opportunity employer and does not discriminate in any aspect of employment, including hiring, salary, promotion, 
discipline, termination, and benefits, on the basis of race, color, ethnicity, religion, national origin, gender, gender identity or expression, age, marital status, 
sexual orientation, family responsibility, disability (including physical handicap), or any other improper criterion. 
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